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Google Local – Untapped Potential to Drive 
Traffic to Your Site 

 

Introduction 

I would say the most common question that is asked of me is: "How do I get my website on the first 

page of Google - FAST?"  I always response with Google AdSense.  Google AdSense are the paid 

advertisements on the right side of any Google search results page.  They are quick and easy to set-up 

and in minutes you can be on the first page of Google. 

 

Do you know what the second question is…  "Well how do I do it for free?" 

 

That is where Google Local comes in.  Google Local are the Google Map results that show on the first 

page of any Google search result page.  They are usually presented in a "lettered" list with little red 

"push pin" icons on a map to show you all the listings. 

 

Did you know that these listings are 100% FREE?  Did you know that with these listings you can list 

many informational items on your business such as: phone number, website, description, hours of 

operation and even coupons.  All you have to do to get listed in Google Local is follow the steps 

outlined in this “how-to” manual. 
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Steps 

Step 1: Create a Google Account.   

I won't go into this step too deep.  Just follow this link: https://www.google.com/accounts/Login, and 

create a Google account. 

 

Step 2: Sign-up for the Google Local Business Center 

1. Click: http://www.google.com/local/add  

 

 

2. Then click the “Add new business” button.  **The “upload a data file” button is for more advanced users, 

but it would allow you to manage multiple listings from a single Excel file. 

 

 

 

3. Fill out the business description form, and click Next 

 

TIP: Put a 3 word Unique Niche Phrase in front of your business name.  Click to get more information 

on this tip: http://thesilvertongue.shinesmarketing.com/tip-google-local-how-can-i-help-my-listing-

standout/ 

https://www.google.com/accounts/Login
https://www.google.com/accounts/Login
https://www.google.com/accounts/Login
http://www.google.com/local/add
http://thesilvertongue.shinesmarketing.com/tip-google-local-how-can-i-help-my-listing-standout/
http://thesilvertongue.shinesmarketing.com/tip-google-local-how-can-i-help-my-listing-standout/
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4. Complete the extended business information. 

1. Categories – just start typing and your choices will appear. 

2. Hours of Operation 

3. Payment Options 

4. Photos – this is really important if you have a retail front.  Make sure there is a nice store 

front photo uploaded. 

5. Videos – A video letter from the CEO always adds a personality to your business. 

6. Aditional Details – this section is very flexible and will allow you to get other pertinent 

information to perspective clients.   

 

 

 

5. The final step is to confirm that you are the business you say you are.  So you have two options 

for verification. 

1. By Phone – an automated call will be placed to the phone number that was entered. 

2. By Postcard – a postcard will arrive with a pin that will make your listing live. 

 

 

 

 

6. Everybody loves getting a deal – so don't forget to enter in a coupon from the Google Local 

Business Center home page.  Even if you don't have any “official” coupons – make one up.  If 

Google is going to give you a free link – TAKE IT! 
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Conclusion 

Google Local is a great tool that will allow you to get your business name and service offering out to 

more people in a very short amount of time.  Make sure you keep changing those coupons, and play 

with your 3 word Unique Niche Phrase – watching your Analytics to develop the one that works the 

best. 

 

 


